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TECHNOLOGY NO LONGER JUST KID STUFF

Plugged-in parents still spy on their children, but most take to textingand social networking to feed their own interests

By BETH SNYDER BULIK
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EVERYONE KMOWs a mom who's
_|n|1'-e'|] Facebook modheck out whst her
newhy ott-toeonllege daughter is post-
i {Plese friend me Or else. Love,
Menn . O the business-treveler dad
who plays games with his tween son
to stay conmected while away;

Bur guess what: Parents aren'’t
online just for the kids. Toeday's dig-
ital moms and dads are texting each

SELF-EXPRESSER

These 30-something cutgoing women
make upA0%E of CafelMoms and are
eager to cannect with ather momsz. A
self-awpreszer typically has a
preschooler at home and is thinking
about more children, Her favarite
anling disoussion topics ara parenting
and shopping, although sha stil consults
ter “irrperson’” friends first, She
agathers infarmation and responds to
anling polls and mast kehy has at least
sorme Colkege education

UTILITY MOM

Thiz “weteranmom’™ denoted by this
maniker defines 26% of Caleborres, She
has the maost chiidren of the five
sagmentsandis usuahyinher mid-to
late 305 with baaen-age kids. She spends
T st i cnline, aRtbough shieis
redattvedy introwerted, using soclal
rztweorkes mcesthy bostay in bouch with
ik She lresachy Knows, She shares
the laast nurmiber of photos with others,
bt lkes toplay garmes and puzaies.

GROUPSTER

Thits 30-sh mom s Bkehy to hase
wioundg, schoal-age children and makes
up 2% of those studied, Sha's an
Active online participant, offen joining
and starting groups, blogging. and
ashing and answaring questions. She
isthe most influenced by brand
sponsorships on soclal networks bt
aften gets maore friend requests than
she zands out. She uses private
messAging more aften than the other
seqrnents and s kess kely to share
phatos or answer polks.

INFOSEEKER

Anither 13% of the Cafebore felinto
this group, the youngest segrent. The
Infasaekaris bypically & womanin her
late 205 with a bakny and maybea
todder, and while she smast kehyof 2l
thea segments to stay at home, sheis
Alsothe mast educated, Sheis not ey
socla or engaged online, and instead
prefers to gostraight far the parenting
information she needs. The infoseeker
ks reading Bogs and looking at other
marns' pictures and will even willingly
upload her awn babny'sphotios.

other and |ua|k|l1H up with their
own friends on socal nerworks
.HII'TI-CI'ITI.!: 'IHIrI."I'It'II'I_‘i', il'l'll] rI'I.II'I'IIIII.aI-:}-'
isn't easy, however—70% of moms
ity they  have it r||1:|_!=.||<"r than
moms did 20 or 30 years ago
Razorfish surveyed 1,51 online
maoms o find out what the 27 mil-
licen digital moms are doing, and
CafeMom surveved 1,700 members
to understand the different tvpes of
maoms and what marketers can do
o engage them.

ONLINE-MOM STATS

First of all, “moms use lI]IHIriII
media] for themselves primarily
and '.{'l'\t'\ll1|,|iITI|}-' tor their kide™ amd
Terri Walter, VP of emerging media,
Razorfish, TI'II."}'.FI' most interested
in fashion end tood, regardless of
age and their use of online video,
Blogs and DWRs have become
mainstreant, in the 29% w 36%
range, while podesting, RSS feeds
and mobile-wel browsing remain
niche channels, used by 10% to
21" of respondents,

Tl‘ll":r' learn abonat mew |1r|u|111:s
fromn TV, friends and magazines, fol-
lonweedd 'Ir:,-' e-rradl, wehsins, |1c\|;:|-.1:s.
zearch  engines and  mobile-web
|:-r||w-.|r|_!5 .-'l.rrua'l_!_r, 'I:I':"I:ﬂll.""ll'ltl."ffl!'r
users, wieb browsing was almost as
imporant @ new-product seuroe as
zearch engimes in brokerage, relecom-
nunications, electronics and s

Miomns are alo watching out for
their kids coline o as the kids might
put i, spying). Moms wath dhildren
12 and older are maore likely to watch

of online rroms are usesocal netwirks. e RSS, Otherniche aof morms who use social
definedasthose who Okher staplesinclude technologies include networks and have
useatieast twcWeb 20 tet meaaging, used by podrasting and chilldren ages T2 tolg
technalogies and have Sefiinstant messaging, mabile browsing, and use the sites to
shopped online inthe used bry 55% and each used by 10% of mionitor their children's
past three manthe. gaming. used by 5234, digital marme. befirvion arine.

||'|'l|'||||I \'I\II'II‘: iE'I'II] I"Iil:l,' Il-:illl'll".'i —illll,l
are more likely to be doing it because
rIII":r"I'I" TR, their children,
Almost half of the sodal-nenwork
users monitor their children bebay-
1or anhine; and #1%% of blog readers
iminsd their children's blogeing habis

CateMom wdentibied fove seg-
ments of digital moms and three
additional  psychographic profiles
below are from a survey and |!|||.|tli]|.'
analysis of digital parents by
Mindset Media

HYPERCONNECTOR

Thesmallest segment of the Cafetom
sarnple s alsothe mast digital. The
hyperconnector, in her 405, has
finished loaking for parenting advice,
for the mast part, andi= more likely ta
b loaking for anlive Iriends to chat
with and cormpare shopping notes, She
usas socizl nabworking to check up on
P teen children online, She Blogs and
usas personal messaging and IS most
liely to respond to open-ended
gquastions and comment on others’
ol

RESPONSIBLE RECYCLERS

Tharaugh, detal-oriented parents are
2486 moare Bkehy than other parents to
allow thedr children unrestricted
internet access, according to Mindset
Media's ricert sudy of K000 parants
with children under the age of 18
Indeed, the people who consider
thamsehes most accountable are aka
arron thiemast peremissive when it
comestothe web, “Maybe it'sthe
expectationthat their children willbe as
responesibike as thay arain the mediom,”
sald Mindset Chief Operating Offlcer
Sarah Walch. Highly responsiole pople
alsoindey high for recycing and use of
skin-care products,

SOCIALLY LIBERAL
ORGANIC EATERS

Farents whorank kaw as being dogmatic
ara st likehy to allow their chidren
unrestricted digital and media acoess. In
fact, thesenoredogrmatics, describied as
“znclaly ihera types who dsdan so
callzd moral autharities, especialty the
conservativekind," are 3594 mare likehy
terruester restrictintermet aooess, 3054
rnorelikety to allow unimited vdeo
games and 0% more ikely togiveno
reshrictions onmisc,

PUGNACIOUS TRUCKERS
Sowhawontlet their kids online?
Fugnacious parerits, o thase unalraid to
tellothers what they think, They walie
hanesty and bluniness and are 30%
marelikety toouk the weboord, They alsa
crvprincien a5 truck and BAW owners,
which makes sense & thay tend to e
“owrrthe-road” bypes, Ms Walkth said



